
Cante y Gane Is

Top Rated Show 

in Its Timeslot

Cante y Gane, the musical talent
show produced in Los Angeles, is
the top rated Hispanic show in its
6pm – 7pm timeslot, based on Los
Angeles Nielsen numbers.

During the first two weeks of
October, Cante y Gane posted rat-
ings of 3.0 and 2.9, respectively for
Oct. 1 and 8 in the 18-34 male and
female segment. Taking into account
the six Hispanic television channels in
LA, this represent market shares of
27.5 and 21.6%, respectively.

Dear AzA Friend:
To mark the end of the Hispanic
Heritage Month, in October 12 we
celebrate the discovery of the
Americas by Cristobal Colón, the
beginning of one of the greatest
adventures in the history of human-
ity: the day when la raza was born. 

Azteca America is a celebration of
this background and we have made
an extra effort during the last
month to mark these roots. 

We have launched a new network
image depicting a modern, yet tra-
ditional network that is proud of its

heritage. Our affiliate WNYN was
present during the 31st annual
New York City Columbus Day
Parade; Fundación Azteca laun-
ched an International Freedom
Essay Contest, and finally, an esti-
mated 4,500 participants turned
out for our first edition of the
annual Carrera Azteca run in Los
Angeles.

As we near the Nov. 2 elections,
another way that we can make sure
that our community is represented
is by exercising our right to vote.
We have a comprehensive series of
spots on the air today to promote
the Hispanic vote, and some of our
affiliates, specifically KAZA in Los
Angeles and KAZH in Houston,
have also been quite active on a
local level. 

In other news, our La Academia
Stars will launch a tour of Houston,
Las Vegas, Reno and San José this
month. For more information on
this event and other thrilling news,
please enjoy the pages of our
October AzA Gazette.

Luis J. Echarte 
President and CEO
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Station
Spotlight:
Houston
KAZH Channel 57

Emilio Nicolás Jr.

General Manager
With 5 million watts of full circu-
larity polarity, KAZH is the most
powerful UHF transmission facility
in Houston. An upgrade in mid-
2003 moved the transmitter to the
tallest tower in the city that gives
full city-grade reception to even
neighboring Galveston.

Also last year, KAZH moved its
offices to a central location in
Houston that temporarily houses
some production facilities as well
as sales, traffic and accounting
operations, in addition to space
for Noticiero Azteca America cor-
respondent Alvaro Ortiz. Despite
the facility upgrade, Emilio is still
searching for a larger space to
house the station and a perma-
nent state-of-the-art fully digital
studio for a local newscast. He
expects to have the new facility
early in 2005 and for his local
newscast to later in the year.

“We’re going to base the format
heavily on the look and feel of
Noticiero Azteca America and
Hechos,” he said.

In the meantime, Emilio depends
on his 35-foot mobile marketing
and production unit for  local pro-
motional  events to build station
awareness.

Current local independent pro-
gram production includes: Salva-
doreños de Corazón, a music and
interview show aimed at the
120,000-strong Salvadoran popu-
lation; Ritmo Latino,  a travel and
interview format with Latin Ame-
rican entertainment stars; Fuerza
Musical, a  tejano and  norteño
music video show; Estrenando
Casa, a home buyer tips show;
Volumen, a hip pop culture show,
and Palabra de Domingo, a reli-
gious program that gives back-
ground on Gospel readings.

Important recent promotions
include an autograph signing ses-
sion by Yahir in a local Wal -Mart,
which was attended by 1,500
fans, and a very aggressive
Hispanic vote campaign. 

In the first phase of the voter cam-
paign, the emphasis was on regis-
tration. KAZH organized specific
registration sites and station

employees volunteered with the
sign ups. In coming days the sta-
tion will focus on getting people
out to vote. The 15 and 30-second
spots inform about voter rights,
such as the right to leave work
without penalization to vote and
the option of absentee ballots.

In the meantime, KAZH Production
Director Jorge Olivares is heavily
promoting the upcoming La
Academia tour, where Houston is
the first stop.

“We’re really excited to host the
kids here,” Emilio added. “It’s
always amazing to see the recep-
tion that they receive from the
community.”

* In thousands

Station Data

Market Houston
Call Letters KAZH
Channels 57

General Market

Market Rank 11 
Population 2002* 5,012
Households* 1,824
% Cable TV 
Penetration 2002 54%
Retail Sales (Million US$) 65,861
% of Hispanic Origin 29.3%

Hispanic Market Info.

Hispanic TV HH Market Rank 4
Hispanic TV HH 
Market Coverage 4%
Hispanic TV
HH Market * 427 
Hispanic P2 + Coverage 4.1%
Hispanic P2 + * 1,533

The Hurricanes
Just a message to our Florida affiliates. We are pleased to hear that all
of you are in good health. The biggest problems appear to have been a
collapsed roof in Ft. Myers and power outages throughout Florida. As a
team, we share common values, goals, and interests. We stand beside
you as associates, family and friends and we are ready to assist in what-
ever way possible.  



Mexican Soccer

League  at Mid

Season 

With nine weeks of play as of early
October, the league standings are
beginning to take on more impor-
tance for the championship in
December as the league takes a
one-week recess for FIFA qualifying
games on the road to the 2006
World Cup. 

Still going strong is the overall
leader, the Tiburones Rojos of
Veracruz. Cuauhtémoc Blanco is
on a mission, leading his team to
the current streak of eight straight
victories. The good news is that
Veracruz recently announced that
they have Blanco under contract
for the next three years.

The surprise of the season is that
traditional powerhouses like Cruz
Azul, Monarcas, America and
Pumas are in the last four spots of
overall standings.

Puebla is still undefeated, although
with four ties as of week nine, they
are number two overall. 

Pachuca, which has recently
launched a strong international
marketing effort is currently in
fourth place overall. Although they
are currently in third place within
their group behind Veracruz and
Monterrey, they would have a playoff
berth if the season were ending today
as the strongest third place in a group. 

League newcomer Los Dorados of 
Culiacán is currently leading its
group, albeit in Grupo 1, which is
the weakest of the three, with a
slim margin over Tecos. If the
Culiacán team wants to keep its
catbird seat, it’s gong to have to
improve its record as an away
team, where it’s winless with four
losses and one tie.
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OCT.      HOME VISITOR TIME

16 Chiapas vs Necaxa 15:30

16 Cruz Azul vs Toluca 18:00

16 Culiacán vs Atlante 20:00

17 Santos vs Guadalajara 16:30

20 Veracruz vs Cruz Azul 17:30

20 Pachuca vs Culiacán 21:00

23 Chiapas vs Guadalajara 15:30

23 Cruz Azul vs Tigres 18:00

23 Culiacán vs Toluca 20:00

24 Tecos vs Necaxa 16:30

30 Veracruz vs Culiacán 19:30

31 Pachuca vs Santos 12:30

31 Morelia vs Necaxa 16:30

All times listed are EST and broadcast live • Games are subject to change

AzA October Transmissions
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La Academia
Stars To Tour
Houston, LV, Reno
and San José

Entertainers from all three genera-
tions of our hit musical reality show
La Academia will present a four-city
tour in Houston, Las Vegas, Reno
and San José. Total combined capac-

ity for the event is over 15,000 peo-
ple. The tour is  being produced in
conjunction with the live events pro-
moter Luna Management and our
local affiliates in these markets Una
Vez Más and Pappas Telecasting. 

Promoted as “Estrellas de la
Academia 2004,” participants in-
clude: Toñita, Raúl, Estrella, Nadia,
Erika, Suzette, Ricardo, Laura, Myriam
and Wendolee. The tour will arrive
one day before each event for auto-
graph sessions at locations deter-

mined by local sponsors. The Houston
concert will be held in Reliant Arena
on Oct. 22, Las Vegas in Cox Pavilion
on Oct. 25, Reno in the Silver Legacy
Pavilion on Oct. 28 and San José in
the SJSU Event Center on Oct. 30.

Promotion for the tour includes on-
the-air television spots, radio spots
and call-ins, newspaper ads and
newspaper interviews. We look for-
ward to promoting a more aggres-
sive agenda of similar events for the
coming months. 

AzA Supports the
Hispanic Vote!!

Azteca America continues its sup-
port of the Hispanic vote for the

2004 Presidential and Congressional
Elections this Nov. 2. 

We are running an average of 30
spots daily in two 20-second ver-
sions with the theme “Tu Voto
Cuenta” or “Your Vote Counts.” 

We are also running a countdown
on each of our two network news
programs that feature a large flag
and bold numbers illustrating how
much time is left until Election Day.
The Hispanic vote: our privilege,
right, and obligation. 

WNYN Floats
Through
Columbus Day
Parade

Our New York affiliate was present
during the 31st annual New York
City Columbus Day Parade on Oct.
10. Azteca America sponsored a

bright float that featured a five-
piece Mariachi band. 

Walking alongside the float were
representatives from all Latin
American countries, including
Mexicans with traditional costumes
such as feather headdresses or
“penachos.”

This was the first time that Azteca
America has participated in the
event that attracts about 1,000,000
parade viewers.

Fresno Kicks Off
Its Golazo Contest

Building on Azteca America soccer
success, KMSG of Cocola Broad-
casting in Fresno has launched its
Golazo soccer contest.  

Viewers call in to the station follow-
ing the first goal of a given match to
win prizes that include tickets to Sea
World, The Monterey Bay Aqua-
rium, Disneyland, gift certificates for
soccer equipment and jerseys of
Mexico’s professional teams.

Weekly TV and radio promos are
produced to remind viewers of the
Golazo game schedule. The Golazo
games are also promoted through
print ads and on Fresno’s seasonal
soccer calendar poster along with
sponsor logos.
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Belinda Novela
Concludes
After more than three months on
air, Azteca America’s prime time
novela Belinda, starred by Mariana
Torres and Leonardo Garcia, con-
cludes in  November Find out if
Belinda can finally have Ricardo’s
love and how she faces her “family”
envy to make her dreams true,
watch the last chapters of Belinda
weekdays at 8pm EST & PST, 7pm
CST. 

Tan Infinito Como
el Desierto Shines
Light on Juárez
Killings
Tan Infinito Como El Desierto, a
dramatization of the tragic Juarez
killings will launch next month as a

one-week miniseries.

“We think that a mini-series is an
excellent way to bring to the public
eyes this very grave situation,” said
COO Jorge Jaidar.  “Making a fic-
tional series out of these events is
polemic, but we believe that it
makes a strong statement about
the importance of the issue for our
Hispanic communities.”

Although the series is fictional, the
script is based on real stories of
some of the roughly 100 female

murders in Juarez that have caused
alarm with officials on both side of
the border over the past decade.

The series stars Adriana Parra, Ana
Serradilla, Alejandra Hayde, Angé-
lica de Monserrat, Arcelia Ramírez,
Daniel Martínez, Evangelina Sosa
and will begin following the final of
Belinda. 

Las Juanas
Novela Launches
Next month we will lauch our new
prime time novela Las Juanas. The
novela stars Fernando Luján and
some of our most attractive leading
ladies: Venesa Cato, Ana Serradilla,
Martha Higareda, Paola Nuñez and
Claudia Álvarez. 

The novela has a common theme of
women named Juana. On her
deathbed, Gertrudis confesses to
her daughter Juana Valentina that
her real father is Calixto, a man
who has a “J” shaped birthmark in
a special place. When Juana
Valentina finally meets her father,
she is shocked to find that he has
four more daughters: Juana
Carolina, Juana Micaela, Juana
Prudencia and Juana Martina.

When Calixto finally meets his five
daughters together and he asks
them all to stay, they unanimously
accept. Needless to say, his current
wife Doña will not rest until all five
Juanas have disappeared from
Calixto’s life. 

Entertainment :
Aplauso Aplauso

This month we launch the multi-
faceted talent contest Aplauso
Aplauso. Hosted by Alan Tacher,
features aspiring singers of all ages,
comedians, solo and couple
dancers, actors and models.  Con-
testants are first given a rating from
a panel of judges and then voting is
open in callers in Mexico, with a
final every month. The show will air
Sunday evenings.
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New Network
Image Launched 
With a bold geometric backdrop
and a commissioned theme song,
Azteca America launched its new
network image last month.

Colored squares are prevalent
through the images in red, yellow,
blue and green, highlighting the same
colors of our Azteca America logo.

The new image is present in four
versions of 10, 20 and 30 second
spots that feature each one of the
four theme colors as well as a 3
minute video. The network is run-
ning about 50 spots daily. 

“We were looking for something
modern, but that reflected Hispanic
roots,” said COO Jorge Jaidar.
“And I think we did it.”

The theme song Una Cadena de Amor
has been successful enough that
Azteca America’s parent company TV
Azteca is also using the track.

Fundación
Launches Int’l
Freedom Essay
Contest

Called Caminos de la Libertad,
Azteca America’s non-profit sibling
Fundación Azteca has launched an
international essay contest with the
theme of freedom.  

The competition is open to individu-
als throughout the world, although
the essay must be originally written in
Spanish and never before published.

Cash prizes include US $15,000,
US$10,000 and US$5,000 for first
through third places, respectively.
The essays are to be submitted by
Jan. 17 of 2005 with a pseudonym
and will be judged by a panel of
internationally recognized intellec-
tuals.  Finalists will later be pub-
lished in a book edited by
Fundación Azteca.

For more details visit: 
www.fundacionazteca.org

"FREEDOM DOESN'T MAKE MEN
HAPPY, IT MAKES THEM, SIMPLY,
MEN."

MANUEL AZAÑA

Azteca America
Talent Close to
Hollywood

Finally an almost scientific way to
measure who’s who in the acting
world. A UVa doctoral student
applied an algorithm to an Internet
movie database to show who’s
related to who in Hollywood. 

The Kevin Bacon game, or The Oracle
of Kevin Bacon at oracleofbacon.org
gives actors that have acted in
Hollywood or participated with
Hollywood actors numbers based on
how closely they have worked with
Kevin Bacon, who was chosen by
the designers to represent the center
of Hollywood. 

If an actor, say Kevin Costner, has
ever shared credits with Bacon in a
movie –as in JFK, in 1991- then that
actor has a Bacon number of 1 –
since the actor or actress is directly
connected to Bacon. Jack Nichol-
son, for instance, also has a Bacon

number of 1, as he was in a Few
Good Men with him. For Tom
Cruise, the same number applies as
he shared credits with them in this
same movie.

What about AzA’s talent?
Take Ana Serradilla who appeared
in our novela Mirada de Mujer: El
Regreso and stars in the upcoming
novela Las Juanas, as well as in Tan
Infinito Como el Desierto. Ana has
a Bacon number of 3, as she co-
starred in Un Mundo Raro (2001)
with  Jorge Zárate, who participat-
ed in Before Night Falls (2000) with
Sean Penn, who was in Mystic River
with Bacon.

Luis Felipe Tovar (Tan Infinito Como el
Desierto), well, he has a Bacon num-
ber 2, as he was with Courtney Love
in Beat (2000), and Courtney Love
was with Bacon in Trapped (2002).
Martha Higareda (Las Juanas) has a
Bacon number of 2. Fernando Luján,
the father of all of the Juanas has a
Bacon number of 3.

If AzA’s talent in not the center of
Hollywood, it is at least close to it.
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Carrera Azteca
Finishes Strong 
in LA

An estimated 4,500 participants
turned out for the first annual
Carrera Azteca 5 K and 10 K run. 

The action began at 8:00 am out-
side of the LA Coliseum and the
first 10K finisher Christian Hesch
was crossing the finish line inside
the historic stadium 30 minutes
and 12 seconds later. 

As the winner, he was presented with
a $1,000 cash prize. The top female
finisher, Sarah Boucher also received
$1,000, while the overall second and
third-place finishers received $750
and $500, respectively.

On hand during the awards cere-
mony were Jorge Campos, a leg-
endary soccer goalie for Mexico’s
National Team, the LA Galaxy and
several Mexican Soccer League
teams, and Mexican Consul for LA
Rubén Beltrán, as well as Azteca 54
Programming Director Ramón Del-
gado and Azteca America COO
Jorge Jaidar, who also ran a
respectable 52 minute race.

Some runners who also participat-
ed in the LA Marathon  considered
the event one of the best organized
in the city. 

The event was co-sponsored by
Oye 97.5 Fm, Super Estrella 107.1
and Choco Milk, which is celebrat-
ing its 75th anniversary.

CONGRATULATIONS TO AZTECA 54!!!

Names & Faces
Our Finance and
Administration
Team
We present the folks responsible
for some of the most thankless
tasks in our organization. We rec-
ognize that without the efforts of

those who control the company
inflows and outflows, we would
hardly be an organization. Thanks
to all of you.

Alan Tratchman, as CFO of Azteca
International, has been on board
since March 2003. His 13 years of
experience at Deloitte & Touche’s
International Tax Services Group
have come in handy as he has had
to develop many of the accounting,
billing and payroll services from the
ground up. As of July 2003, he is
also in charge of the finances of
Azteca 54, as well as consulting
other Grupo Salinas companies. 

He holds a BA and an MA in
Accounting from UCSC and is
based in Los Angeles with his wife
Teri and daughter Hailey.

Watching the operations on the
Mexican side is Daniel Serafin. A
ten year veteran of TV Azteca,
Daniel has experience in the cost
control and accounting areas of our
parent company, as well as opera-
tions of local stations. He has been
AzA’s manager of administration
and finance since February of this
year. He holds a BA from UNITEC in
Mexico City.

On the corporate side of Azteca
America is administration and
finance executive Juanita Villegas.
She has monitored Azteca Ame-
rica’s budgets since the birth of the
project. Prior to joining the compa-
ny, she worked at a local account-
ing firm in Mexico City and has a
BA in accounting from IPN in
Mexico City.
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Contacts:
Executives: 
Luis J. Echarte
President and CEO
(212) 207-8839
011(5255) 1720-5777

Sales: 
Carlos de la Garza
(212) 207-8535
cgarza@tvazteca.com.mx

Operations:
Jorge Jaidar
(212) 207-8623
jjaidar@aztecaamerica.com

Distribution and Affiliate Relations:
Luis M. Cortés
(212) 207-8839
011(5255) 1720-9256
lmcortes@tvazteca.com.mx

Finance and Administration:
Alex Trachtman
(310) 426-2118
atrachtman@aztecaamerica.com

KAZA Azteca 54, L.A.
Eduardo Urbiola
(818) 241-5400
eurbiola@tvazteca.com.mx

A Grupo Salinas Company 
www.gruposalinas.com

About TV Azteca
TV Azteca, listed on both the
Mexican Bolsa and the New York
Stock Exchange, is the second
largest producer of Spanish-lan-
guage programming in the world,
and one of two nationwide broad-
casters in Mexico.

Today TV Azteca broadcasts four
networks: the family-driven Azteca
13, with 278 signals in Mexico; the
youth-focused Azteca 7, with 270
signals in Mexico; Azteca
International for 13 countries in
Central and South America; and
Azteca America the fastest grow-
ing network in the U.S.

This document does not constitute, nor shall it be construed under any circumstances, as an offer to sell or as a solicitation of an offer to buy Azteca America Network's signal, programming or any of its parts thereof.

Editorial Committee

Héctor Romero
Daniel McCosh
Linda Garcidueñas
Elena Arceo
Luis M. Cortés 
Juan Pablo Álvarez
Fernanda Ostos

The Fastest Growing Hispanic Network in the U.S.

San Francisco-Sacramento
KTNC Channel 42

5.1%

Santa Barbara
KBDF Channel 32

0.4%

Palm Springs
KYAV Channel 19

0.4%

Monterey-Salinas
KMCE Channel 43

0.6%

Bakersfield
KPMC Channel 42

0.6%

Fresno-Visalia
KMSG Channel 55

1.9%

Yakima-Pascoe-Richland
KAZW Channel 9 & 27

0.4%

Los Angeles
KAZA Channel 54

16.3%

Las Vegas
KHDF Channel 19

0.9%

San Diego
KZDF Channel 41

2.0%

Phoenix
KPDF Channel 41

2.5%

Tucson
KUDF Channel 14

1.0%

Albuquerque
KQDF Channel 25

2.1%

San Antonio
KTDF Channel 18

3.3%

Wichita
KSMI Channel 51

0.3%

Oklahoma City
KOHC Channel 38

0.3%

Reno
KAZR Channel 46

0.3%

Boise
KCBB Channel 51

0.2%

McAllen
K64FM Channel 64

0.4%

Salt Lake City
KSVN Channel 66

0.6%

Charleston
WTBD Channel 22

0.04%

Chattanooga
WDGA Channel 43

0.1%

Chicago
WOCK Channel 13

3.95%

Denver
KCIN Channel 27

1.7%

Omaha
KAZO Channel 57

0.14%
New York

WNYN Channel 39
11.3%

Hartford - New Haven, CT
WHCT Canal 38

0.7%

Coverage:77%

* Note: KTNC-TV 42 covers the San
Francisco and Sacramento DMA´s
Source:  Nielsen Universe Estimates, 2003,
Hispanic households.

Austin
KADF Channel 20

1.1%

Houston
KAZH Channel 57

4.1%

Dallas
KODF Channel 26

3.3%

Victoria
KBGS Channel 51

0.1%

Corpus Christi
KYDF Channel 64

1.0%

Orlando
W21AU Channel 21

1.2%

Miami
WPMF Channel 38

5.7%

West Palm Beach
WWHB Channel 48

0.6%

Ft. Myers
WTPH Channel 14

0.4%

Tampa
WXAX Channel 26

1.2%


