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Azteca America Launches its La Academia USA Reality Show WhtLive
Concert Nov. 20
Camino a la Fama Weekday Update Begins on Nov. 7

FOR IMMEDIATE DISTRIBUTION

Los Angeles, Nov. 3, 2005 Nostromo América is producing for Azteca America the hit
musical reality show La Academia USA, one of the largeogramming iniciatives to date
for the fastest-growing Hispanic network of the Uniteaté&s.

During an event held on Nov. 2 at the Museum of RadibTaelevision in Beverly Hills,
the program was presented by Jorge Jaidar, COO of AzteeadanGiorgio Aresu,
producer of La Academia USA and President of Nostromoriméas well as Alan
Tacher, host of La Academia USA and partner of Nostré\mérica.

“We’'re here because our audience has demanded it,” sge Jaidar. “Los Angeles has
always been the center of the strongest participafiba &cademia. More than 5,000
people participated in our nationwide casting call andxpe& the communities that
brought us such personalities as Rosalia from theginsération, and Johanna and Yuridia
during the fourth generation, to continue providing exceptigoung talent.”

Luis J. Echarte, Presidente and CEO of Azteca Araesaid he has high expectations for
the program. “This is a great project for Azteca Amenwdaich will allow us to continue
growing with success,” said Mr. Echarte.

Giorgio Aresu added that the level of talent of thelista surpasses prior Mexico versions
of La Academia. “We have talent here that hasreinb&een in four prior generations of
La Academia,” said Mr. Aresu.

As of today, 31 contestants have been selected totartea Academia high-perfromance
training campus, this Saturday, Nov. 5. The participantsimdergo evaluations by a
psychologists and the top-notch instructors of La AcaaléfBA. The evaluation process
can be followed by television viewers on Camino a im&#&eginning Monday, Nov. 7 at 8
pm.



On Sunday, Nov. 13 at 7 pm, Azteca America will presespecial program where
instructors will determine the 13 participants that wilt éxe La Academia campus, and
present the 18 finalists that will remain on the show.

We will continue with Camino a la Fama, where viewes share the efforts of this
magnificent group as they prepare for their first coneenich will be held live on Sunday,
Nov. 20 at 7 pm on Azteca America TV-55 Fresno, TV-8 VasdlV-42 Bakersfield,
DirecTV-55 and Comcast-77.

Company Profile

Azteca America is the fastest-growing Hispanic networtke United States. The network
is a wholly-owned subsidiary of TV Azteca S.A. de C.ahe of the two largest producers
of Spanish language television content in the world. Azfaoerica currently has presence
in 39 Hispanic markets, including: Los Angeles, New Yorkar, Houston, Chicago,
Dallas, San Antonio, San Francisco-Oakland-San Rigeenix, Brownsville-McAllen,
Albuquerque, San Diego, Fresno-Visalia, Sacramento-Stedktlesto, Denver, Orlando,
Austin, Tampa, Corpus Christi, Tucson, Las Vegas, Cdto&prings, Monterey-Salinas,
Hartford, Salt Lake City, Bakersfield, West Palm Be&thPierce, Santa Barbara, Palm
Springs, Omaha, Yakima, Naples-Ft. Myers, Wichitend&® Boise, Victoria, Oklahoma
City, Charleston and Chattanooga.

For more information, visit our website: www.aztecaameica.com
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